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$20 MILLION CAMPAIGN ANNOUNCED

estern New England College officially announces on KRESGE FOUNDATION
September 19, 2006, its intention to raise $20 million in the most GRANT: An Endorsement

ambitious fundraising eftort in the College’s history. Transformations: and a Cball@nge
The Campaign for Western New England College identifies multiple priorities and sets

specific fundraising goals in the areas of Financial Aid, Academic Quality, Student
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KRESGE FOUNDATION
GRANT: An Endorsement
and a Challenge (Cont.)

Blake Law Center, the largest
remaining capital project of the
Campaign (see story on Pg. 4).
Vice President for
Advancement Beverly J. Dwight
explains that although the funds

from The Kresge Foundation will

be directed toward the School of
Law facility, gifts toward any area
of the Campaign count toward
meeting the challenge.“The chal-
lenge grant gives donors a special
incentive,’ she notes. “Their
pledges and gifts—toward any
area of the Campaign—will be
important in their own right but
have the extra benefit of helping
us qualify for an $800,000 gift.”

“Because of the Kresge
Challenge, donors have the
opportunity to leverage a
major grant from a national
foundation and help us
achieve our $20 million
Campaign goal.”

Vice President for Advancement
Beverly |. Dwight

CAMPAIGN COCHAIRS:
Making the Campaign for
Western New England College
Their #1 Philanthropic Priority

estern New England College

Trustees Donald G. Campbell
(left) and Kevin S. Delbridge, both
alumni, made history when they each
pledged $1 million to the College, the
largest gifts ever made by living alumni.
But Campbell and Delbridge are

making more than monetary
contributions—they’re also giving
their time and sharing their wisdom
by serving as the cochairs for
Transformations: The Campaign for
Western New England College.

As role models for philanthropy and
advocates for the College, Campbell
and Delbridge lead the Campaign
effort to educate prospective donors
about the importance of the
Campaign.

Campbell received his bachelor’s
degree in finance in 1973 and his MBA
in 1979, both from Western New
England College. He explains that he
was motivated to take a leadership role
in the Campaign because, “it’s all about
giving back.” Campbell, who is vice

“In giving back, we can
belp ensure that current
and future students will
bhave a first-rate educational

experience.”

chairman of The TJX Companies, Inc.,
in Framingham, MA, says modestly,
“I’ve been extremely fortunate in my
professional career. I've always felt that
my education at Western New England
College provided me with the base on
which I was able to build my future.”

Delbridge received his undergradu-
ate degree in business administration
in 1977 from Western New England
College and has an MBA from the
University of Massachusetts at Amherst.
Senior managing director of
HarbourVest Partners, LLC, in Boston,
Delbridge notes that there are years of
planning behind this Campaign.

“There 1s a very strong case for this
Campaign. It is very well constructed
and it promises to bring the College
and the campus to another level of
excellence,” Delbridge states.

While acknowledging the success
of the Campaign to date, the cochairs
are cautious. “While the goal is
achievable, it won'’t be easy,” Campbell
says. “We need folks to become
engaged. We have a lot of hard work
ahead of us.”
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Left to right: College
President Anthony S.
Caprio, Holly Clarke,
College Tiustee Robert W,
Clarke, and Chairman of
the Board of 'Tiustees
John M. O’Brien III *74
celebrate the dedication of
the Arthur H. and Barbara
M. Clarke Reading Room
located in the newly renovated
D’Amour Library

(March 2006).

DONORS MAKE NAMING GIFTS TO
HONOR FAMILY MEMBERS

or one alumnus, it was the opportunity to honor his father,

who had provided encouragement and promoted the value
of a good education. For another individual, it was the chance
to commemorate his parent’s long-time service to the College.

Donor recognition opportunities—including named
scholarships, named programs, and named spaces—provide a
visible way of expressing individual interests, values, and
preferences while providing the College with significant financial
support. Donors to Transformations: The Campaign for Western
New England College are invited to explore whether a naming
gift 1s an option that appeals to them.

DONOR RECOGNITION OPPORTUNITIES

The following is a sampler of the many donor recognition
opportunities at the College:

$1,000,000 Law Library
$750,000 Multi-Purpose Gymnasium; Natatorium;
Engineering Laboratory
$500,000 Rock Caf ; Engineering Laboratory
$250,000 Law Center Lobby; The Gazebo
$100,000 Large Classroom; Law School Cafeteria
$50,000 Dean’s Suite; Athletic Training Room;
Campus Center Game Room
$25,000 Endowed Scholarship; Small Classroom;
Seminar Room
$10,000 Conference Room
$5,000 Faculty Office
$2,500 Study Carrel

College Trustee Brian P. Trelease ’67/G’71 used his gift
to the athletics program to make a public tribute to his father
when the George E.Trelease Memorial Baseball Park was
dedicated in 2004. Reflecting back on his younger days,
Trelease, who as a student worked full-time and attended
evening classes, felt unprepared for the rigors of college work.






$20 MILLION CAMPAIGN
ANNOUNCED (Cont)

of a Strategic Plan and the subsequent development of a
Facilities Master Plan. “Together these plans demonstrate that
we, as an institution, know where we are going, and why,” states
College President Anthony S. Caprio. “The Campaign represents
a tremendous opportunity for the College’s supporters to play a
role in shaping the future of Western New England College.”
The Campaign, which is cochaired by Trustees Donald G.
Campbell "73/G’79 and Kevin S. Delbridge ’77, is expected to

conclude in December 2007.
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I;nsformation can be defined as the process by which we become

a better version of ourselves. Western New England College bas adopted
“Transformations” as its Campaign theme because of the College’s history
of providing a transformative educational experience for students—

and because the College is undergoing transformations of its own.

Even as it retains its long-standing strengths, the College is creating

new facilities and developing new programs. Support for the Campaign
ensures that the College will continue its tradition of transformation

through education.

TRACKING PROGRESS TOWARD $20 MILLION

COMPREHENSIVE CAMPAIGN
OVERVIEW

Financial Aid Endowment
Goal: $5,000,000

Ensuring access to a transformative educational experience

Academic Quality
Goal: $8,450,000

Bringing educational facilities into the 21st century

* S. Prestley Blake Law Center—New Wing, Renovations,

Enhanced Technology
* D’Amour Library—Expansion for Educational
Technology

* Classroom and Laboratory Enhancements

Developing distinctive academic programs with real-world relevance

 Curriculum and Faculty Development
* Law and Business Center for Advancing Entrepreneurship

Student Enrichment
Goal: $4,050,000
Enhancing the quality of student life

¢ St. Germain Campus Center—R enovations

Improving athletic facilities

* Golden Bear Multi-Purpose Turt Stadium—New Facility
* George E.Trelease Memorial Baseball Park—New Facility
* Outdoor Athletic Fields—Enhancements

The Fund for Western New
England College
Goal: $2,500,000

Securing a broad base of continuing support, allowing the
College to address challenges and opportunities as they arise

@ 520 Million

PUBLIC PHASE

BEGINS
SEPTEMBER 19, 2006
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BROADENING ALUMNI
SUPPORT KEY TO
CAMPAIGN SUCCESS

ne of the key objectives of the

Campaign is to broaden the
universe of donors— particularly alumni
—who support the College on an
annual basis. Most alumni will be moti-
vated to make a gift because of mail
or phone appeals, urging them to give
to their alma mater.

With the added incentive provided
by The Kresge Foundation Challenge
Grant, the College will be working
harder than ever during the Campaign’s
Public Phase to convince alumni that
their gifts—large or small—can make
a significant difference.

“Our goal is to create a widespread
tradition of giving,” states Donald G.
Campbell "73/G’79, Campaign cochair.
“We are looking for sustained partici-
pation in The Fund for Western New
England College by alumni of all ages and
financial capabilities.”

Campaign Gifts to Date by Source

Alumni * $2,205,167
Alumni-Law $ 857,747
Campus Organizations $ 126,002
College Employees $ 294,590
Corporations $3,681,326
Donor Advised Funds $ 55614
Foundations $2,121,457
Friends $ 778,890
Government Agencies $ 362,322
Parents $ 241,927
Trustees $4,488,108
TOTAL $15,213,150

*Undergraduate and Graduate

Kathy Pappas G’98, director of
alumni relations and annual giving,
explains, “The Kresge Challenge will
be the centerpiece of our mail and
phone appeals for

In 2006, the
total number
of alumni
exceeded
37,000
worldwide—
all with the
power to help
ensure a transformative
education for current students.

the next fifteen months. Every gift and
pledge made by December 31, 2007,
gets us a little bit closer to qualifying
for the $800,000 that The Kresge
Foundation has offered us. We believe
that this fact will motivate many alumni
who have not contributed in the past
to make their first gift.”

Since the Kresge Challenge covers
two fiscal years—all of fiscal 2007 and
half of fiscal 2008—the College will be

asking prospective supporters to make
two-year pledges, Pappas explains.
“We hope that alumni will be willing
to commit for two years since all
those funds will count toward meeting
the challenge.”

The Fund for Western New
England College, which accounts for
$2.5 million of the Campaign goal,
supports a wide range of College pri-
orities, from financial aid to athletics,
and from library resources to laboratory
equipment.

“Gifts to The Fund for Western
New England College help provide the
margin of excellence that makes the
College experience a very special one
for students and families,” Campaign
Cochair Kevin S. Delbridge’77 notes.
“Long after the Campaign has ended,
The Fund for Western New England
College—the annual fund—will
endure. We need everyone to get
on board!”
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