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Transformation can be defined as the process by which we become 

a better version of ourselves. Western New England College has adopted

“Transformations” as its Campaign theme because of the College’s history

of providing a transformative educational experience for students—

and because the College is undergoing transformations of its own. 

Even as it retains its long-standing strengths, the College is creating 

new facilities and developing new programs. Support for the Campaign

ensures that the College will continue its tradition of transformation

through education.

Kresge Foundation
Grant: An Endorsement 
and a Challenge

The nation’s premier foundation for

funding capital projects has awarded

Western New England College an

$800,000 challenge grant.The Kresge

Foundation of Troy, Michigan, has made 

the grant to help the College reach its $20

million Campaign goal. Under the terms 

of the challenge, the College must raise

$4.7 million in new gifts and pledges by

December 31, 2007.

“The Kresge Challenge represents a

tremendous vote of confidence in Western

New England College,” notes President

Anthony S. Caprio.“The Kresge

Foundation’s grant process is highly selec-

tive and competitive.We are looking for-

ward to meeting the terms of the challenge,

which are designed to stimulate support for

the College from alumni, friends, corpora-

tions, and foundations.”

The funding from The Kresge

Foundation will be used for the renovation

and expansion of the College’s S. Prestley 

$20 Million Campaign Announced

Western New England College officially announces on 

September 19, 2006, its intention to raise $20 million in the most 

ambitious fundraising effort in the College’s history. Transformations:

The Campaign for Western New England College identifies multiple priorities and sets

specific fundraising goals in the areas of Financial Aid,Academic Quality, Student 

Enrichment, and The Fund for Western New England College.

The Campaign, which has been guided by the Trustee

Development Committee and the Campaign Cabinet since

2003, has thus far raised more than $15 million in leadership

gifts and pledges from individuals, corporations, and 

foundations.

These early gifts have already enabled the College to increase financial aid,

renovate the St. Germain Campus Center, complete an addition to D’Amour 

Library, build new outdoor athletic facilities, and create a new academic program:

the Law and Business Center for Advancing Entrepreneurship.With kick-off events

scheduled for September 19, the Campaign formally enters its Public Phase, the 

time when the broad community of alumni and friends are invited to join the effort.

Although the Campaign has been quietly building momentum for a few years,

it has its roots in a process that goes back to 1998 with the College’s adoption 

“The Campaign represents a tremendous opportunity 
for the College’s supporters to play a role in shaping

the future of Western New England College.”
President Anthony S. Caprio

Comprehensive Campaign 
Overview

Financial Aid Endowment
Goal: $5,000,000

Ensuring access to a transformative educational experience

Academic Quality
Goal: $8,450,000

Bringing educational facilities into the 21st century

• S. Prestley Blake Law Center—New Wing, Renovations,
Enhanced Technology 

• D’Amour Library—Expansion for Educational 
Technology

• Classroom and Laboratory Enhancements

Developing distinctive academic programs with real-world relevance

• Curriculum and Faculty Development
• Law and Business Center for Advancing Entrepreneurship

Student Enrichment
Goal: $4,050,000

Enhancing the quality of student life 

• St. Germain Campus Center—Renovations

Improving athletic facilities

• Golden Bear Multi-Purpose Turf Stadium—New Facility
• George E.Trelease Memorial Baseball Park—New Facility
• Outdoor Athletic Fields—Enhancements

The Fund for Western New 
England College
Goal: $2,500,000

Securing a broad base of continuing support, allowing the
College to address challenges and opportunities as they arise

Campaign Gifts to Date by Source

Alumni * $2,205,167 
Alumni-Law $   857,747 
Campus Organizations $   126,002
College Employees $   294,590
Corporations $ 3,681,326
Donor Advised Funds $    55,614
Foundations $ 2,121,457  
Friends $   778,890
Government Agencies $   362,322
Parents $  241,927
Trustees $4,488,108  

TOTAL $15,213,150

* Undergraduate and Graduate

BROADENING ALUMNI
SUPPORT KEY TO 
CAMPAIGN SUCCESS

One of the key objectives of the
Campaign is to broaden the 

universe of donors— particularly alumni
— who support the College on an
annual basis. Most alumni will be moti-
vated to make a gift because of mail 
or phone appeals, urging them to give
to their alma mater.

With the added incentive provided
by The Kresge Foundation Challenge
Grant, the College will be working
harder than ever during the Campaign’s
Public Phase to convince alumni that
their gifts—large or small—can make 
a significant difference.

“Our goal is to create a widespread
tradition of giving,” states Donald G.
Campbell ’73/G’79, Campaign cochair.
“We are looking for sustained partici-
pation in The Fund for Western New
England College by alumni of all ages and
financial capabilities.”

Kathy Pappas G’98, director of
alumni relations and annual giving,
explains,“The Kresge Challenge will
be the centerpiece of our mail and
phone appeals for

the next fifteen months. Every gift and
pledge made by December 31, 2007,
gets us a little bit closer to qualifying
for the $800,000 that The Kresge
Foundation has offered us.We believe
that this fact will motivate many alumni
who have not contributed in the past
to make their first gift.”

Since the Kresge Challenge covers
two fiscal years—all of fiscal 2007 and
half of fiscal 2008—the College will be

asking prospective supporters to make
two-year pledges, Pappas explains.
“We hope that alumni will be willing 
to commit for two years since all 
those funds will count toward meeting
the challenge.”

The Fund for Western New
England College, which accounts for
$2.5 million of the Campaign goal,
supports a wide range of College pri-
orities, from financial aid to athletics,
and from library resources to laboratory
equipment.

“Gifts to The Fund for Western
New England College help provide the
margin of excellence that makes the
College experience a very special one
for students and families,” Campaign
Cochair Kevin S. Delbridge ’77 notes.
“Long after the Campaign has ended,
The Fund for Western New England
College—the annual fund—will
endure.We need everyone to get 
on board!”

In 2006, the
total number
of alumni
exceeded
37,000 
worldwide—
all with the
power to help
ensure a transformative
education for current students.

of a Strategic Plan and the subsequent development of a

Facilities Master Plan.“Together these plans demonstrate that

we, as an institution, know where we are going, and why,” states

College President Anthony S. Caprio.“The Campaign represents

a tremendous opportunity for the College’s supporters to play a

role in shaping the future of Western New England College.”

The Campaign, which is cochaired by Trustees Donald G.

Campbell ’73/G’79 and Kevin S. Delbridge ’77, is expected to

conclude in December 2007.

CampaignNews

Transformations: The Campaign for Western New England College

TRACKING PROGRESS TOWARD $20 MILLION
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Campaign coChairs:
Making the Campaign for 
Western New England College
Their #1 Philanthropic Priority

Western New England College
Trustees Donald G. Campbell

(left) and Kevin S. Delbridge, both
alumni, made history when they each
pledged $1 million to the College, the
largest gifts ever made by living alumni.
But Campbell and Delbridge are

making more than monetary 
contributions—they’re also giving 
their time and sharing their wisdom 
by serving as the cochairs for
Transformations: The Campaign for 
Western New England College.

As role models for philanthropy and
advocates for the College, Campbell
and Delbridge lead the Campaign
effort to educate prospective donors
about the importance of the
Campaign.

Campbell received his bachelor’s
degree in finance in 1973 and his MBA
in 1979, both from Western New
England College. He explains that he
was motivated to take a leadership role
in the Campaign because,“it’s all about
giving back.” Campbell, who is vice

chairman of  The TJX Companies, Inc.,
in Framingham, MA, says modestly,
“I’ve been extremely fortunate in my
professional career. I’ve always felt that
my education at Western New England
College provided me with the base on
which I was able to build my future.”

Delbridge received his undergradu-
ate degree in business administration 
in 1977 from Western New England
College and has an MBA from the
University of Massachusetts at Amherst.
Senior managing director of
HarbourVest Partners, LLC, in Boston,
Delbridge notes that there are years of
planning behind this Campaign.

“There is a very strong case for this
Campaign. It is very well constructed
and it promises to bring the College
and the campus to another level of
excellence,” Delbridge states.

While acknowledging the success
of the Campaign to date, the cochairs
are cautious.“While the goal is 
achievable, it won’t be easy,” Campbell
says.“We need folks to become
engaged.We have a lot of hard work
ahead of us.”

“In giving back, we can
help ensure that current
and future students will
have a first-rate educational
experience.”

DONALD G. CAMPBELL ’73/G’79   
Campaign Cochair

Vice Chairman
The TJX Companies, Inc.
Framingham, MA

KEVIN S. DELBRIDGE ’77    
Campaign Cochair

Senior Managing Director                  
HarbourVest Partners, LLC 
Boston, MA

THOMAS R. BURTON ’70    
Development Committee Chair

President
Hampden Bank
Springfield, MA

DR. ANTHONY S. CAPRIO 
President 
Western New England College 
Springfield, MA

KENNETH D. CARDWELL ’63/G’66 
Former Senior Vice President
Massachusetts Mutual Life 
Insurance Company 
Springfield, MA

ROBERT H. CARNEVALE ’68
Former Chairman and Chief 
Executive Officer
Palmer Goodell Insurance Agency 
Springfield, MA     

DONALD R. CHASE ’75
President, Chief Executive 
Officer
Westbank Corporation
West Springfield, MA

FRANK P. FITZGERALD, Esq. ’68/L’73 
Attorney
Frank P. Fitzgerald, P.C.
Springfield, MA

RONALD C. GOULET ’67 
Chairman and Chief Executive 
Officer
PRN Corporation 
Feeding Hills, MA

BRUCE F. HAMBRO ’74 
Chief Executive Officer
J.D. Rivet & Co., Inc.
Springfield, MA

MARSHALL HART ’65 
Chief Executive Officer
Metric Test Equipment
Hayward, CA

STEVEN P. KITROSSER ’66/G’70 
Chairman
InPhase Technologies
Longmont, CO

AMY B. LEWIS ’88/G’00 
Product Manager — Paper Products
Dinex International
Glastonbury, CT

KIM A. MAC LEOD ’73 
President
Regional Media Advisors, LLC
Norwalk, CT

JOHN M. O’BRIEN III ’74 
President
J. M. O’Brien & Company, P.C.
Springfield, MA

PETER STEINGRABER, Esq. L’84 
Partner
Commonwealth Development 
Group, LLC
Norwood, MA

GARY F. THOMAS  L’76
President
Wealth Technology Group
West Springfield, MA

BRIAN P. TRELEASE ’67/G’71 
Former Chairman
D. J. St. Germain Company, Inc.
Springfield, MA

DEANS:

ARTHUR R. GAUDIO
Dean and Professor of Law 
School of Law

SAEED M. GHAHRAMANI
Dean, School of Arts and Sciences

CARL F. RATHMANN
Dean, School of Engineering

JULIE I. SICILIANO ’81/G’84
Dean, School of Business

STAFF:

BEVERLY J. DWIGHT
Vice President for Advancement

BARBARA A. CAMPANELLA
Vice President for Marketing and 
External Affairs

SENIOR ADVANCEMENT STAFF

KATHY FREDERICK
Campaign Consultant
Frederick Consulting

Western New England College
Trustee Development Committee and
Campaign Cabinet

DONORS MAKE NAMING GIFTS TO
HONOR FAMILY MEMBERS

For one alumnus, it was the opportunity to honor his father,
who had provided encouragement and promoted the value

of a good education. For another individual, it was the chance
to commemorate his parent’s long-time service to the College.

Donor recognition opportunities—including named 
scholarships, named programs, and named spaces—provide a 
visible way of expressing individual interests, values, and 
preferences while providing the College with significant financial
support. Donors to Transformations:The Campaign for Western 
New England College are invited to explore whether a naming
gift is an option that appeals to them.

College Trustee Brian P. Trelease ’67/G’71 used his gift 
to the athletics program to make a public tribute to his father
when the George E.Trelease Memorial Baseball Park was 
dedicated in 2004. Reflecting back on his younger days,
Trelease, who as a student worked full-time and attended
evening classes, felt unprepared for the rigors of college work.

Blake Law Center, the largest

remaining capital project of the

Campaign (see story on Pg. 4).

Vice President for

Advancement Beverly J. Dwight

explains that although the funds

from The Kresge Foundation will

be directed toward the School of

Law facility, gifts toward any area

of the Campaign count toward

meeting the challenge.“The chal-

lenge grant gives donors a special

incentive,” she notes.“Their

pledges and gifts—toward any

area of the Campaign—will be

important in their own right but

have the extra benefit of helping

us qualify for an $800,000 gift.”

“ Because of the Kresge
Challenge, donors have the
opportunity to leverage a
major grant from a national
foundation and help us
achieve our $20 million
Campaign goal.”

Vice President for Advancement
Beverly J. Dwight

Kresge Foundation
Grant: An Endorsement 
and a Challenge (Cont.)

Left to right:College
President Anthony S.
Caprio, Holly Clarke,
College Trustee Robert W.
Clarke, and Chairman of
the Board of Trustees 
John M.O’Brien III ’74  
celebrate the dedication of 
the Arthur H. and Barbara 
M. Clarke Reading Room
located in the newly renovated
D’Amour Library
(March 2006).

“My father was the one who con-
vinced me to hang in there and learn
how to study,” he recalls. He attributes
his subsequent success to his father’s
encouragement.

The Clarke family’s relationship
with the College was at the heart of
the College’s decision to name the
Arthur H. and Barbara M. Clarke
Reading Room in D’Amour Library.
The Clarke Reading Room cele-
brates Arthur Clarke’s service to the
College as a trustee from 1965 to 1990
and recognizes his bequest gift.Arthur
Clarke was an avid reader well into
his nineties.The tradition of service 
is carried on by the Clarkes’ son,
current Trustee Robert W. Clarke.

The College has donor recogni-
tion opportunities for gifts of all sizes,
according to Beverly J. Dwight, vice
president for advancement. Donors
can create a permanent, endowed
scholarship with a gift of $25,000,
or choose from many other options.

“Through these gifts, donors have
an opportunity to become part of 
the College’s living history while
their financial commitment helps us
achieve our Campaign goal,” Dwight
explains.“Naming gifts create a strong
sense of community and inspire others
to give to the College.”

DONOR RECOGNITION OPPORTUNITIES
The following is a sampler of the many donor recognition 
opportunities at the College:

$1,000,000 Law Library
$750,000 Multi-Purpose Gymnasium; Natatorium;

Engineering Laboratory
$500,000 Rock Caf ; Engineering Laboratory
$250,000 Law Center Lobby;The Gazebo
$100,000 Large Classroom; Law School Cafeteria
$50,000 Dean’s Suite; Athletic Training Room;

Campus Center Game Room
$25,000 Endowed Scholarship; Small Classroom;

Seminar Room 
$10,000 Conference Room
$5,000 Faculty Office
$2,500 Study Carrel

The S. Prestley Blake Law 
Center Transformed

One of the most dramatic transfor-
mations yet to be undertaken on

campus is scheduled for groundbreaking
in spring 2007—a major addition to 
and renovation of the S. Prestley Blake 
Law Center.

The project entails a 10,500-square-
foot new wing on the north side of the
existing structure, a major expansion and
renovation of the Law Library, and the
implementation of technology-based
improvements to classroom, seminar, and
interview room spaces.

These changes will significantly
enhance the academic quality at the
Western New England College School
of Law, the only Massachusetts law school
outside of the Boston area accredited by
the American Bar Association.

According to Dean Arthur R.
Gaudio, the School of Law is already on
the leading edge in a number of devel-
opments in legal education, including 
a trend toward smaller student sections,
allowing for greater interaction with
professors and peers.These pedagogical
changes will be supported by the struc-
tural and technological improvements to
the Law Center building.“The School of
Law has continued to gain prominence
because of the quality of its programs,
despite the shortcomings of a facility
that has remained relatively unchanged
since its construction 27 years ago,”
Gaudio says. “An improved physical
plant will enhance the School of Law’s 
competitive position for the brightest
students and most esteemed faculty.”

Technological improvements slated
for the Law Library will cement the
Library’s role as the region’s top legal
information resource center, with the
computers, servers, databases, and secure 
wireless connections that are now the 

mainstay of legal education and research.
The Law Center’s transformation will
also incorporate up-to-date classroom
technology, accommodating students
who take notes on laptop computers 
and need access to online databases and 
other digital resources from the class-
room. Faculty will be able to use state-
of-the-art presentation technology to
illustrate legal concepts. Moot Courtroom
improvements will include installation of
the latest legal presentation and litigation
technology.

The School of Law project has been
designated for an $800,000 grant from
The Kresge Foundation, contingent on
the College’s raising $4.7 million in new
gifts and pledges by December 31, 2007.

Phyllis P. Ryan L’81 poses with the plans for the addition to the 
S. Prestley Blake Law Center. Managing partner of the law firm 
of Pellegrini, Seeley, Ryan, & Blakesley, P.C., Ryan has made a
Campaign gift to the project.

2 3 4

For more information about 
Transformations:

The Campaign for 
Western New England College

visit our website:

www.wnec.edu/campaign

or us contact at:
Advancement Division

Western New England College
413-782-1335

Toll free: 800-325-1122

develop@wnec.edu
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Campaign coChairs:
Making the Campaign for 
Western New England College
Their #1 Philanthropic Priority

Western New England College
Trustees Donald G. Campbell

(left) and Kevin S. Delbridge, both
alumni, made history when they each
pledged $1 million to the College, the
largest gifts ever made by living alumni.
But Campbell and Delbridge are

making more than monetary 
contributions—they’re also giving 
their time and sharing their wisdom 
by serving as the cochairs for
Transformations: The Campaign for 
Western New England College.

As role models for philanthropy and
advocates for the College, Campbell
and Delbridge lead the Campaign
effort to educate prospective donors
about the importance of the
Campaign.

Campbell received his bachelor’s
degree in finance in 1973 and his MBA
in 1979, both from Western New
England College. He explains that he
was motivated to take a leadership role
in the Campaign because,“it’s all about
giving back.” Campbell, who is vice

chairman of  The TJX Companies, Inc.,
in Framingham, MA, says modestly,
“I’ve been extremely fortunate in my
professional career. I’ve always felt that
my education at Western New England
College provided me with the base on
which I was able to build my future.”

Delbridge received his undergradu-
ate degree in business administration 
in 1977 from Western New England
College and has an MBA from the
University of Massachusetts at Amherst.
Senior managing director of
HarbourVest Partners, LLC, in Boston,
Delbridge notes that there are years of
planning behind this Campaign.

“There is a very strong case for this
Campaign. It is very well constructed
and it promises to bring the College
and the campus to another level of
excellence,” Delbridge states.

While acknowledging the success
of the Campaign to date, the cochairs
are cautious.“While the goal is 
achievable, it won’t be easy,” Campbell
says.“We need folks to become
engaged.We have a lot of hard work
ahead of us.”

“In giving back, we can
help ensure that current
and future students will
have a first-rate educational
experience.”

DONALD G. CAMPBELL ’73/G’79   
Campaign Cochair

Vice Chairman
The TJX Companies, Inc.
Framingham, MA

KEVIN S. DELBRIDGE ’77    
Campaign Cochair

Senior Managing Director                  
HarbourVest Partners, LLC 
Boston, MA

THOMAS R. BURTON ’70    
Development Committee Chair

President
Hampden Bank
Springfield, MA

DR. ANTHONY S. CAPRIO 
President 
Western New England College 
Springfield, MA

KENNETH D. CARDWELL ’63/G’66 
Former Senior Vice President
Massachusetts Mutual Life 
Insurance Company 
Springfield, MA

ROBERT H. CARNEVALE ’68
Former Chairman and Chief 
Executive Officer
Palmer Goodell Insurance Agency 
Springfield, MA     

DONALD R. CHASE ’75
President, Chief Executive 
Officer
Westbank Corporation
West Springfield, MA

FRANK P. FITZGERALD, Esq. ’68/L’73 
Attorney
Frank P. Fitzgerald, P.C.
Springfield, MA

RONALD C. GOULET ’67 
Chairman and Chief Executive 
Officer
PRN Corporation 
Feeding Hills, MA

BRUCE F. HAMBRO ’74 
Chief Executive Officer
J.D. Rivet & Co., Inc.
Springfield, MA

MARSHALL HART ’65 
Chief Executive Officer
Metric Test Equipment
Hayward, CA

STEVEN P. KITROSSER ’66/G’70 
Chairman
InPhase Technologies
Longmont, CO

AMY B. LEWIS ’88/G’00 
Product Manager — Paper Products
Dinex International
Glastonbury, CT

KIM A. MAC LEOD ’73 
President
Regional Media Advisors, LLC
Norwalk, CT

JOHN M. O’BRIEN III ’74 
President
J. M. O’Brien & Company, P.C.
Springfield, MA

PETER STEINGRABER, Esq. L’84 
Partner
Commonwealth Development 
Group, LLC
Norwood, MA

GARY F. THOMAS  L’76
President
Wealth Technology Group
West Springfield, MA

BRIAN P. TRELEASE ’67/G’71 
Former Chairman
D. J. St. Germain Company, Inc.
Springfield, MA

DEANS:

ARTHUR R. GAUDIO
Dean and Professor of Law 
School of Law

SAEED M. GHAHRAMANI
Dean, School of Arts and Sciences

CARL F. RATHMANN
Dean, School of Engineering

JULIE I. SICILIANO ’81/G’84
Dean, School of Business

STAFF:

BEVERLY J. DWIGHT
Vice President for Advancement

BARBARA A. CAMPANELLA
Vice President for Marketing and 
External Affairs

SENIOR ADVANCEMENT STAFF

KATHY FREDERICK
Campaign Consultant
Frederick Consulting

Western New England College
Trustee Development Committee and
Campaign Cabinet

DONORS MAKE NAMING GIFTS TO
HONOR FAMILY MEMBERS

For one alumnus, it was the opportunity to honor his father,
who had provided encouragement and promoted the value

of a good education. For another individual, it was the chance
to commemorate his parent’s long-time service to the College.

Donor recognition opportunities—including named 
scholarships, named programs, and named spaces—provide a 
visible way of expressing individual interests, values, and 
preferences while providing the College with significant financial
support. Donors to Transformations:The Campaign for Western 
New England College are invited to explore whether a naming
gift is an option that appeals to them.

College Trustee Brian P. Trelease ’67/G’71 used his gift 
to the athletics program to make a public tribute to his father
when the George E.Trelease Memorial Baseball Park was 
dedicated in 2004. Reflecting back on his younger days,
Trelease, who as a student worked full-time and attended
evening classes, felt unprepared for the rigors of college work.

Blake Law Center, the largest

remaining capital project of the

Campaign (see story on Pg. 4).

Vice President for

Advancement Beverly J. Dwight

explains that although the funds

from The Kresge Foundation will

be directed toward the School of

Law facility, gifts toward any area

of the Campaign count toward

meeting the challenge.“The chal-

lenge grant gives donors a special

incentive,” she notes.“Their

pledges and gifts—toward any

area of the Campaign—will be

important in their own right but

have the extra benefit of helping

us qualify for an $800,000 gift.”

“ Because of the Kresge
Challenge, donors have the
opportunity to leverage a
major grant from a national
foundation and help us
achieve our $20 million
Campaign goal.”

Vice President for Advancement
Beverly J. Dwight

Kresge Foundation
Grant: An Endorsement 
and a Challenge (Cont.)

Left to right:College
President Anthony S.
Caprio, Holly Clarke,
College Trustee Robert W.
Clarke, and Chairman of
the Board of Trustees 
John M.O’Brien III ’74  
celebrate the dedication of 
the Arthur H. and Barbara 
M. Clarke Reading Room
located in the newly renovated
D’Amour Library
(March 2006).

“My father was the one who con-
vinced me to hang in there and learn
how to study,” he recalls. He attributes
his subsequent success to his father’s
encouragement.

The Clarke family’s relationship
with the College was at the heart of
the College’s decision to name the
Arthur H. and Barbara M. Clarke
Reading Room in D’Amour Library.
The Clarke Reading Room cele-
brates Arthur Clarke’s service to the
College as a trustee from 1965 to 1990
and recognizes his bequest gift.Arthur
Clarke was an avid reader well into
his nineties.The tradition of service 
is carried on by the Clarkes’ son,
current Trustee Robert W. Clarke.

The College has donor recogni-
tion opportunities for gifts of all sizes,
according to Beverly J. Dwight, vice
president for advancement. Donors
can create a permanent, endowed
scholarship with a gift of $25,000,
or choose from many other options.

“Through these gifts, donors have
an opportunity to become part of 
the College’s living history while
their financial commitment helps us
achieve our Campaign goal,” Dwight
explains.“Naming gifts create a strong
sense of community and inspire others
to give to the College.”

DONOR RECOGNITION OPPORTUNITIES
The following is a sampler of the many donor recognition 
opportunities at the College:

$1,000,000 Law Library
$750,000 Multi-Purpose Gymnasium; Natatorium;

Engineering Laboratory
$500,000 Rock Caf ; Engineering Laboratory
$250,000 Law Center Lobby;The Gazebo
$100,000 Large Classroom; Law School Cafeteria
$50,000 Dean’s Suite; Athletic Training Room;

Campus Center Game Room
$25,000 Endowed Scholarship; Small Classroom;

Seminar Room 
$10,000 Conference Room
$5,000 Faculty Office
$2,500 Study Carrel

The S. Prestley Blake Law 
Center Transformed

One of the most dramatic transfor-
mations yet to be undertaken on

campus is scheduled for groundbreaking
in spring 2007—a major addition to 
and renovation of the S. Prestley Blake 
Law Center.

The project entails a 10,500-square-
foot new wing on the north side of the
existing structure, a major expansion and
renovation of the Law Library, and the
implementation of technology-based
improvements to classroom, seminar, and
interview room spaces.

These changes will significantly
enhance the academic quality at the
Western New England College School
of Law, the only Massachusetts law school
outside of the Boston area accredited by
the American Bar Association.

According to Dean Arthur R.
Gaudio, the School of Law is already on
the leading edge in a number of devel-
opments in legal education, including 
a trend toward smaller student sections,
allowing for greater interaction with
professors and peers.These pedagogical
changes will be supported by the struc-
tural and technological improvements to
the Law Center building.“The School of
Law has continued to gain prominence
because of the quality of its programs,
despite the shortcomings of a facility
that has remained relatively unchanged
since its construction 27 years ago,”
Gaudio says. “An improved physical
plant will enhance the School of Law’s 
competitive position for the brightest
students and most esteemed faculty.”

Technological improvements slated
for the Law Library will cement the
Library’s role as the region’s top legal
information resource center, with the
computers, servers, databases, and secure 
wireless connections that are now the 

mainstay of legal education and research.
The Law Center’s transformation will
also incorporate up-to-date classroom
technology, accommodating students
who take notes on laptop computers 
and need access to online databases and 
other digital resources from the class-
room. Faculty will be able to use state-
of-the-art presentation technology to
illustrate legal concepts. Moot Courtroom
improvements will include installation of
the latest legal presentation and litigation
technology.

The School of Law project has been
designated for an $800,000 grant from
The Kresge Foundation, contingent on
the College’s raising $4.7 million in new
gifts and pledges by December 31, 2007.

Phyllis P. Ryan L’81 poses with the plans for the addition to the 
S. Prestley Blake Law Center. Managing partner of the law firm 
of Pellegrini, Seeley, Ryan, & Blakesley, P.C., Ryan has made a
Campaign gift to the project.
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For more information about 
Transformations:

The Campaign for 
Western New England College

visit our website:

www.wnec.edu/campaign

or us contact at:
Advancement Division

Western New England College
413-782-1335

Toll free: 800-325-1122

develop@wnec.edu
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Transformation can be defined as the process by which we become 

a better version of ourselves. Western New England College has adopted

“Transformations” as its Campaign theme because of the College’s history

of providing a transformative educational experience for students—

and because the College is undergoing transformations of its own. 

Even as it retains its long-standing strengths, the College is creating 

new facilities and developing new programs. Support for the Campaign

ensures that the College will continue its tradition of transformation

through education.

Kresge Foundation
Grant: An Endorsement 
and a Challenge

The nation’s premier foundation for

funding capital projects has awarded

Western New England College an

$800,000 challenge grant.The Kresge

Foundation of Troy, Michigan, has made 

the grant to help the College reach its $20

million Campaign goal. Under the terms 

of the challenge, the College must raise

$4.7 million in new gifts and pledges by

December 31, 2007.

“The Kresge Challenge represents a

tremendous vote of confidence in Western

New England College,” notes President

Anthony S. Caprio.“The Kresge

Foundation’s grant process is highly selec-

tive and competitive.We are looking for-

ward to meeting the terms of the challenge,

which are designed to stimulate support for

the College from alumni, friends, corpora-

tions, and foundations.”

The funding from The Kresge

Foundation will be used for the renovation

and expansion of the College’s S. Prestley 

$20 Million Campaign Announced

Western New England College officially announces on 

September 19, 2006, its intention to raise $20 million in the most 

ambitious fundraising effort in the College’s history. Transformations:

The Campaign for Western New England College identifies multiple priorities and sets

specific fundraising goals in the areas of Financial Aid,Academic Quality, Student 

Enrichment, and The Fund for Western New England College.

The Campaign, which has been guided by the Trustee

Development Committee and the Campaign Cabinet since

2003, has thus far raised more than $15 million in leadership

gifts and pledges from individuals, corporations, and 

foundations.

These early gifts have already enabled the College to increase financial aid,

renovate the St. Germain Campus Center, complete an addition to D’Amour 

Library, build new outdoor athletic facilities, and create a new academic program:

the Law and Business Center for Advancing Entrepreneurship.With kick-off events

scheduled for September 19, the Campaign formally enters its Public Phase, the 

time when the broad community of alumni and friends are invited to join the effort.

Although the Campaign has been quietly building momentum for a few years,

it has its roots in a process that goes back to 1998 with the College’s adoption 

“The Campaign represents a tremendous opportunity 
for the College’s supporters to play a role in shaping

the future of Western New England College.”
President Anthony S. Caprio

Comprehensive Campaign 
Overview

Financial Aid Endowment
Goal: $5,000,000

Ensuring access to a transformative educational experience

Academic Quality
Goal: $8,450,000

Bringing educational facilities into the 21st century

• S. Prestley Blake Law Center—New Wing, Renovations,
Enhanced Technology 

• D’Amour Library—Expansion for Educational 
Technology

• Classroom and Laboratory Enhancements

Developing distinctive academic programs with real-world relevance

• Curriculum and Faculty Development
• Law and Business Center for Advancing Entrepreneurship

Student Enrichment
Goal: $4,050,000

Enhancing the quality of student life 

• St. Germain Campus Center—Renovations

Improving athletic facilities

• Golden Bear Multi-Purpose Turf Stadium—New Facility
• George E.Trelease Memorial Baseball Park—New Facility
• Outdoor Athletic Fields—Enhancements

The Fund for Western New 
England College
Goal: $2,500,000

Securing a broad base of continuing support, allowing the
College to address challenges and opportunities as they arise

Campaign Gifts to Date by Source

Alumni * $2,205,167 
Alumni-Law $   857,747 
Campus Organizations $   126,002
College Employees $   294,590
Corporations $ 3,681,326
Donor Advised Funds $    55,614
Foundations $ 2,121,457  
Friends $   778,890
Government Agencies $   362,322
Parents $  241,927
Trustees $4,488,108  

TOTAL $15,213,150

* Undergraduate and Graduate

BROADENING ALUMNI
SUPPORT KEY TO 
CAMPAIGN SUCCESS

One of the key objectives of the
Campaign is to broaden the 

universe of donors— particularly alumni
— who support the College on an
annual basis. Most alumni will be moti-
vated to make a gift because of mail 
or phone appeals, urging them to give
to their alma mater.

With the added incentive provided
by The Kresge Foundation Challenge
Grant, the College will be working
harder than ever during the Campaign’s
Public Phase to convince alumni that
their gifts—large or small—can make 
a significant difference.

“Our goal is to create a widespread
tradition of giving,” states Donald G.
Campbell ’73/G’79, Campaign cochair.
“We are looking for sustained partici-
pation in The Fund for Western New
England College by alumni of all ages and
financial capabilities.”

Kathy Pappas G’98, director of
alumni relations and annual giving,
explains,“The Kresge Challenge will
be the centerpiece of our mail and
phone appeals for

the next fifteen months. Every gift and
pledge made by December 31, 2007,
gets us a little bit closer to qualifying
for the $800,000 that The Kresge
Foundation has offered us.We believe
that this fact will motivate many alumni
who have not contributed in the past
to make their first gift.”

Since the Kresge Challenge covers
two fiscal years—all of fiscal 2007 and
half of fiscal 2008—the College will be

asking prospective supporters to make
two-year pledges, Pappas explains.
“We hope that alumni will be willing 
to commit for two years since all 
those funds will count toward meeting
the challenge.”

The Fund for Western New
England College, which accounts for
$2.5 million of the Campaign goal,
supports a wide range of College pri-
orities, from financial aid to athletics,
and from library resources to laboratory
equipment.

“Gifts to The Fund for Western
New England College help provide the
margin of excellence that makes the
College experience a very special one
for students and families,” Campaign
Cochair Kevin S. Delbridge ’77 notes.
“Long after the Campaign has ended,
The Fund for Western New England
College—the annual fund—will
endure.We need everyone to get 
on board!”

In 2006, the
total number
of alumni
exceeded
37,000 
worldwide—
all with the
power to help
ensure a transformative
education for current students.

of a Strategic Plan and the subsequent development of a

Facilities Master Plan.“Together these plans demonstrate that

we, as an institution, know where we are going, and why,” states

College President Anthony S. Caprio.“The Campaign represents

a tremendous opportunity for the College’s supporters to play a

role in shaping the future of Western New England College.”

The Campaign, which is cochaired by Trustees Donald G.

Campbell ’73/G’79 and Kevin S. Delbridge ’77, is expected to

conclude in December 2007.

CampaignNews

Transformations: The Campaign for Western New England College
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